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ElitEx, an EntrEprEnEurial advEnturE that ovEr 60 yEars has bEcomE an industry bEnchmark

S tructured like a 
manufacturer yet 
caring of the prod-
ucts like a typical 

artisanal business. After 
sixty years, Elitex’s strength 
above all lies herein: its abil-
ity to optimise complex pro-
duction dynamics without 
losing sight of an obsessive 
care of the product.
Its entrepreneurial adven-
ture as a textile converter 
began in 1961, thanks to 
the intuition of founder Eli-
sa Livio; from the outset, 
the target market was that 
of bridal fabrics. Year after 
year, the collections ex-
panded and perfected and, 
alongside them, the com-
pany’s productive structure 
also grew, leaving the pure-
ly commercial operation 

behind and shape itself into 
a typical manufacturing en-
tity. With the construction 
of the new factory in Albese 
Con Cassano, the weaving, 
warping, sampling and em-
broidery departments in-
creased with a dyeing work-
shop to processes the fabrics 
produced inhouse, thus 
completing a production 
cycle aimed at effective ver-
ticalization: purchasing raw 
materials, warping, weaving, 
dyeing and shipping.
History, for sure. But in a 
market as competitive as the 
textile one, clinging to one’s 
history may not be enough. 
The latest, demanding but 
also stimulating challenge, 
is that of sustainability. The 
objective is clear; only by 
directly managing all the 

production stages can one 
gain systematic control over 
quality and traceability, es-
pecially for the raw materials 
employed, among which ob-
viously silk is noteworthy, and 
which in the case of Elitex, is 
defined by products of the 
highest quality originating 
mostly from Brazil. A quality 
raw material, produced with 
the utmost care for the envi-
ronment and the workforce 
involved in all stages of pro-
duction.
An environmental awareness 
that is also present with the 
other main fibres utilised by 
the company, which for the 
most part are sourced from 
recycled plastics, cotton off-
cuts or cellulose obtained 
from sustainable forests. As 
for its own manufacturing 

Quality and passion 
in the service of brides
a cutting-edge manufacturing business that has retained its 
principles of craftsmanship, and which now faces the challenge of 
sustainability for raw materials and productions at the highest level

entrepreneurial adventure 
would set the benchmark for 
manufacturing in the bridal 
industry, may have never oc-
curred to her; however, these 
days the numbers speak for 
themselves: 70% of Elitex’s 
production is exported to 
the main foreign markets in-
terested in producing bridal 
wear.

www.elitex.it

sustainability, Elitex has firm-
ly resolved to embark on this 
path by investing intellectu-
al, organisational and finan-
cial resources to support its 
production with renewable 
energy sources. Thanks to a 
modern, recently installed 
photovoltaic system and 
through certification for the 
use of renewable energy in 
the areas not serviced by so-

lar power, Elitex can assert 
that the energy used to man-
ufacture its fabrics produces 
minimal amounts of CO2 
emissions.
An environmental conscien-
tiousness that is also present 
in the dyeing process, which 
has reduced water consump-
tion and utilises chemicals 
and dyes compliant with EU 
regulations. That Elisa Livio’s 


